
Media Literacy Education: Where to Integrate It Within 
Michigan High School  
Content Expectations  

for English Language Arts 
 
 
Books, DVDs, classroom curricula and multimedia teaching kits for meeting 
these content expectations can be found at TeachMediaLiteracy.org, the 
non-profit, online NAMLE Marketplace of Teaching Resources for media literacy 
education.  
 
Use the site’s Advanced Search function to Search by a Curriculum 
Standards key phrase. Select a word or phrases underlined below. Your Search 
Results will show all available resources for use in the classroom. 
 
On every page of TeachMediaLiteracy.org, you can also use the drop-down 
boxes in the header bar to search by Grade Level and Topics, including: 

• Advertising & Consumerism 
• Converging Media Culture 
• News, Politics & Democracy 

• Representation: Race, Gender, Age 
• Popular Culture 

 

STRAND 1: WRITING, SPEAKING, AND VISUAL 
EXPRESSION 
STANDARD 1.1 Understand and practice writing as a recursive process.  
CE 1.1.3 Select and use language that is appropriate (e.g., formal, informal, literary, or technical) 
for the purpose, audience, and context of the text, speech, or visual representation (e.g., letter to 
editor, proposal, poem, or digital story).  

STANDARD 1.2 Use writing, speaking, and visual expression for personal 
understanding and growth.  
CE 1.2.1 Write, speak, and use images and graphs to understand and discover complex ideas.  

CE 1.2.3 Write, speak, and create artistic representations to express personal experience and 
perspective (e.g., personal narrative, poetry, imaginative writing, slam poetry, blogs, webpages).  

STANDARD 1.3 Communicate in speech, writing, and multimedia using content, 
form, voice, and style appropriate to the audience and purpose (e.g., to reflect, 
persuade, inform, analyze, entertain, inspire).  
CE 1.3.1 Compose written, spoken, and/or multimedia compositions in a range of genres (e.g., 
personal narrative, biography, poem, fiction, drama, creative nonfiction, summary, literary 
analysis essay, research report, or work-related text): pieces that serve a variety of purposes 
(e.g., expressive, informative, creative, and persuasive) and that use a variety of organizational 
patterns (e.g., autobiography, free verse, dialogue, comparison/contrast, definition, or cause and 
effect).  
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CE 1.3.6 Use speaking, writing, and visual presentations to appeal to audiences of different social, 
economic, and cultural backgrounds and experiences (e.g., include explanations and definitions 
according to the audience’s background, age, or knowledge of the topic; adjust formality of style; 
consider interests of potential readers).  

CE 1.3.9 Use the formal, stylistic, content, and mechanical conventions of a variety of genres in 
speaking, writing, and multimedia presentations. 

STANDARD 1.4 Develop and use the tools and practices of inquiry and research—
generating, exploring, and refining important questions; creating a hypothesis or 
thesis; gathering and studying evidence; drawing conclusions; and composing a 
report.  

CE 1.4.4 Interpret, synthesize, and evaluate information/findings in various print sources and 
media (e.g., fact and opinion, comprehensiveness of the evidence, bias, varied perspectives, 
motives and credibility of the author, date of publication) to draw conclusions and implications.  

CE 1.4.7 Recognize the role of research, including student research, as a contribution to collective 
knowledge, selecting an appropriate method or genre through which research findings will be 
shared and evaluated, keeping in mind the needs of the prospective audience. (e.g., 
presentations, online sharing, written products such as a research report, a research brief, a 
multi-genre report, I-Search, literary analysis, news article). 

STANDARD 1.5 Produce a variety of written, spoken, multigenre, and multimedia 
works, conscious choices about language, form, style, and/or visual 
representation work (e.g., poetry, fiction and creative nonfiction stories, academic 
and literary proposals, memos, manifestos, business letters, advertisements, 
prepared group and dramatic performances, poetry slams, and digital stories).  

CE 1.5.1 Use writing, speaking, and visual expression to develop powerful, creative and critical 
messages.  
CE 1.5.2 Prepare spoken and multimedia presentations that effectively address pacing, gestures, 
eye contact, visual aids, audio and video technology.  
CE 1.5.3 Select format and tone based on the desired effect and audience, using effective written 
and spoken language, sound, and/or visual representations (e.g., focus, transitions, facts, detail 
and evidence to support judgments, skillful use of rhetorical devices, and a coherent conclusion).  
CE 1.5.4 Use technology tools (e.g, word processing, presentation and multimedia software) to 
produce polished written and multimedia work (e.g., literary and expository works, proposals, 
business presentations, advertisements).  
CE 1.5.5 Respond to and use feedback to strengthen written and multimedia presentations (e.g., 
clarify and defend ideas, expand on a topic, use logical arguments, modify organization, evaluate 
effectiveness of images, set goals for future presentations).  

 
STRAND 2: READING, LISTENING, AND VIEWING 
STANDARD 2.1 Develop critical reading, listening, and viewing strategies 

CE 2.1.10 Listen to and view speeches, presentations, and multimedia works to identify and 
respond thoughtfully to key ideas, significant details, logical organization, fact and opinion, and 
propaganda.  

CE 2.1.2 Make supported inferences and draw conclusions based on informational print and 
multimedia features (e.g., prefaces, appendices, marginal notes, illustrations, bibliographies, 
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author’s pages, footnotes, diagrams, tables, charts, maps, timelines, graphs, and other visual and 
special effects) and explain how authors and speakers use them to infer the organization of text 
and enhance understanding, convey meaning, and inspire or mislead audiences.  

CE 2.1.6 Recognize the defining characteristics of informational texts, speeches, and multimedia 
presentations (e.g., documentaries and research presentations) and elements of expository texts 
(e.g., thesis, supporting ideas, and statistical evidence); critically examine the argumentation and 
conclusions of multiple informational texts.  

CE 2.1.7 Demonstrate understanding of written, spoken, or visual information by restating, 
paraphrasing, summarizing, critiquing, or composing a personal response; distinguish between a 
summary and a critique.  

CE 2.1.8 Recognize the conventions of visual and multimedia presentations (e.g., lighting, camera 
angle, special effects, color, and soundtrack) and how they carry or influence messages.  

CE 2.1.9 Examine the intersections and distinctions between visual (media images, painting, film, 
and graphic arts) and verbal communication.  

CE 2.1.10 Listen to and view speeches, presentations, and multimedia works to identify and 
respond thoughtfully to key ideas, significant details, logical organization, fact and opinion, and 
propaganda.  

STANDARD 2.2 Use a variety of reading, listening, and viewing strategies to 
construct meaning beyond the literal level (e.g., drawing inferences; confirming 
and correcting; making comparisons, connections, and generalizations; and 
drawing conclusions).  

CE 2.2.1 Recognize literary and persuasive strategies as ways by which authors convey ideas 
and readers make meaning (e.g., imagery, irony, satire, parody, propaganda, 
overstatement/understatement, omission, and multiple points of view).  

CE 2.2.2 Examine the ways in which prior knowledge and personal experience affect the 
understanding of written, spoken, or multimedia text.  

CE 2.2.3 Interpret the meaning of written, spoken, and visual texts by drawing on different cultural, 
theoretical, and critical perspectives. 

STANDARD 2.3 Develop as a reader, listener, and viewer for personal, social, and 
political purposes, through independent and collaborative reading.  

CE 2.3.2 Read, view, and/or listen independently to a variety of fiction, nonfiction, and multimedia 
genres based on student interest and curiosity.  

CE 2.3.4 Critically interpret primary and secondary research-related documents (e.g., historical 
and government documents, newspapers, critical and technical articles, and subject-specific 
books).  

CE 2.3.7 Participate as an active member of a reading, listening, and viewing community, 
collaboratively selecting materials to read or events to view and enjoy (e.g., book talks, literature 
circles, film clubs).  

CE 2.3.8 Develop and apply personal, shared, and academic criteria to evaluate own and others’ 
oral, written, and visual texts. 

 

STRAND 3: LITERATURE & CULTURE 
STANDARD 3.1 Develop the skills of close and contextual literary reading.  
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CE 3.1.4 Analyze characteristics of specific works and authors (e.g., voice, mood, time sequence, 
author vs. narrator, stated vs. implied author, intended audience and purpose, irony, parody, 
satire, propaganda, use of archetypes and symbols) and identify basic beliefs, perspectives, and 
philosophical assumptions underlying an author’s work.  

STANDARD 3.4 Examine mass media, film, series fiction, and other texts from 
popular culture.  

CE 3.4.1 Use methods of close and contextualized reading and viewing to examine, interpret, and 
evaluate print and visual media and other works from popular culture.  
CE 3.4.2 Understand that media and popular texts are produced within a social context and have 
economic, political, social, and aesthetic purposes.  
CE 3.4.3 Understand the ways people use media in their personal and public lives.  

CE 3.4.4 Understand how the commercial and political purposes of producers and publishers 
influence not only the nature of advertisements and the selection of media content, but the slant 
of news articles in newspapers, magazines, and the visual media.  

 
STRAND 4: LANGUAGE 
STANDARD 4.2 Understand how language variety reflects and shapes experience.  

CE 4.2.4 Understand the appropriate uses and implications of casual or informal versus 
professional language; understand, as well, the implications of language designed to control 
others and the detrimental effects of its use on targeted individuals or groups (e.g., propaganda, 
homophobic language, and racial, ethnic, or gender epithets).  
CE 4.2.5 Recognize language bias in one’s community, school, textbooks, the public press, and in 
one’s own use of language. 

 

 

 
 

 

 


